
12 LOCATIONS
1) GREEN DOT
2) SLOWS/TO GO
3) MERCURY
4) LAFAYETTE
5) AMERICAN
6) BUCHAREST

  6) PLAKA
  7) CLIFF BELLS
  8) GOOD GIRLS
  9) TELWAY
10) SUPINO’S
12) SGT. PEPPERONI



SELECTION METHOD



$3.78
$6.27
$6.29
$2.18

$9.99

SUBTOTALS



SHEPARD FAIREY
378
627
629
218

999

DROP DECIMAL



3 + 7 + 8 = 18
6 + 2 + 7 = 15
6 + 2 + 9 = 17
2 + 1 + 8 = 11

9 + 9 + 9 = 27

ADD DIGITS



THE YES MEN
+ SOCIAL ACTIVISTS
+ IMPERSONATORS
( 18 / 27 ) * 12 = 8 = GOOD GIRLS
( 15 / 27 ) * 12 = 6 = BUCHAREST
( 17 / 27 ) * 12 = 7 = CLIFF BELLS
( 11 / 27 ) * 12 = 4 = LAFAYETTE

*DECIMAL POINTS DROPPED

ADD DIGITS



THE YES MENRESEARCH TOOLS



GOOD GIRLS GO TO  
PAIRS CREPES



DATA
12 people
4 employees
Free parking $8.50 food
52dB

Art Deco decoration
Friendly, inviting atmosphere













BUCHAREST GRILL



DATA
91 people
16 employees
$10 parking + $4.77 food
78dB

Competitive for Seating/Solitary mood

Dark interior, loud music & talking.
All red & orange lighting.















GREEN DUTCH TABLES



DATA
113 people
22 employees
$12 for 3 drinks + tip
76dB

No windows but still bright.
Strongly defined brand.











LAFAYETTE CONNERY
ISLAM



DATA
34 people
7 employees
$6 food
67dB

Decorated with photos of famous vistors.
“Real Detroit Experience”













CONCLUSIONS
1) Local people fill a void usually taken by chain  
    restaurants. This leads to interesting results.

2) No one outwardly appeared to be from Detroit.
    What separates a ‘real’ Detroit restaurant from an 
    establishment catering to tourists?


